Tourism
	Day
	Mode of Transport
	Time 
	Activity

	1
	Air
	· [bookmark: _GoBack]8.00 am
· 8.00 am – 8.45 am
· 8.45 am – 9.30 am
· 9.30 am – 10.30 am
· 10.30 am – 2.00 pm
· 2.00 pm -3.00 pm
· 3.00 pm – 4.00 pm
· 4.00 pm – 9.00 pm 
· 9.00 pm – 10.00 pm
	· Arrival at the airport
· Arrival at Brentwood Inn
· Reception and allocation of living rooms
· Breakfast 
· Touring the Brentwood Inn and its environs
· Freshen up
· Lunch
· Entertainment 
· Dinner 

	2
	Road 
	· 7.00 am– 8.00am
· 8.00 am– 12.00 am
· 12.00 – 3.00pm
· 4.00 Pm – 6.00 pm
· 7.00pm – 8.00 pm
· 8.00 pm – 9.00 pm


	· Breakfast
· Los Angeles Zoo
· Lunch
· Disney park
· freshen up at Brentwood Inn
· Dinner at Brentwood Inn

	3
	Road 
	· 7.00 am – 8.00 am
· 8.00 am – 8.30 am
· 8.30 am – 9.00 am
· 9.00 am – 12.00 noon
· 12.00 pm – 1.00 pm
· pm – 2.30 pm
· 2.30 pm – 4.00 pm 
· 4.00 pm – 5.00 pm
· 5.00pm -7.00pm
· 7.00pm – 8.00pm
	· Breakfast 
· Leave for the Getty Center.
· Arrive at the Getty Center and Reception
· Touring the huge complex to view art collections 
· Leave the Getty Center
· Lunch
· Tour the Petersen Automotive Museum 
· Travel to Brentwood Inn
· Freshen up
· Dinner 


	4
	Road 
	· 7.00 am – 8.00 am
· 8.00 am – 9.00 am
· 9.00 am – 12.00 PM
· 12.00 PM – 1.00 PM
· pm – 3.00 pm
· 3.00 pm – 3.45 pm
· 3.45 pm – 6.00 pm
· 6.00 pm – 7.00 pm
· 7.00 pm – 8.00 pm
· 8.00 pm – 9.00 pm
	· Breakfast
· Leave for Los Angeles County Museum (LACMA)
· Tour the LACMA
· Depart for Brentwood Inn for Lunch.
· Lunch and freshen up
· Leave for Venice beach
· Walking or cycling
· Arrive at Brentwood Inn
· Freshen up
· Dinner 



	5
	Road 

Water

Road 
	· 7.00 am – 8.00 am
· 8.00 am – 9.00 am
· 9.00 am – 11.30 am
· 11.30 am – 12.00 pm
· 12.00 pm – 1.00 pm
· pm – 2.30 pm
· 2.30 pm – 3.00 pm
· 3.00 pm -5.00 pm
· 5.00 pm – 6.00 pm
· 6.00 pm – 7.30 pm
· 7.30 pm – 8.30 pm 
	· Breakfast
· Arrive at Venice beach
· Go fishing
· Freshen up
· Travel back to Brentwood Inn
· Lunch and relaxing
· Travel to Battleship Iowa Museum
· Touring the Battleship Iowa Museum
· Get back to Brentwood Inn
· Freshen up
· Dinner 

	6
	Road 
	· 8.00 am – 9.00 am
· 9.00 am – 10.00 am
· 10.00 am – 12.30 pm
· 12.30 pm -1.30 pm
· 1.30 pm – 2.30 pm
· 2.30 pm – 3.00pm 
· 3.00 pm – 6.00 pm
· 6.00 pm – 7.00 pm
· 7.00 pm – 8.00 pm
· 8.00 pm – 9.00 pm
	· Breakfast
· Leave for La Brea Tar Pits
· Tour the La Brea Tar Pits
· Arrive at Brentwood Inn
· Lunch 
· Santa Monica beach
· Walking, relaxing, jogging, bike cycling
· Travel back to Brentwood Inn
· Freshen up
· Dinner 

	7
	Road 
	· 8.00 am – 9.00 am 
· 9.00 am – 9.30 am
· 9.30 am – 12.00 pm
· 12.00 pm – 1.00 pm
· 1.00pm -2.00 pm
· 2.00 pm – 3.00 pm
· 3.00pm -
	· Breakfast
· Travel to The Original Farmers Market
· Do shopping, entertainment
· Arrive at Brentwood Inn
· Freshen up
· Lunch 
· Start preparing to leave the following day



The markets that will be geared towards being attracted will entail Millennials. Millennials comprise of people who have not traveled that much and therefore will be interested in viewing arts and places that are associated with the history of America. They will also be attracted to travel to the town that is associated with the best Hollywood. 
I will market this tour through the creation of awesome destination videos. The whole online world seems to be migrating towards videos. Also, videos convey a huge amount of information within a very short time. The videos will be also acting as an informational guide to the viewers. The videos will contains helpful tips such as getting around, fun facts, and local-only secrets. 
Every business has something unique that nobody else does. In tourism internet marketing, such kinds of campaigns highlight the human side of the business. Through such, it will be possible to build trust with the people who will be viewing the videos.  
Most of the millennials will spent much of their time texting rather than calling. Also, they will spend much of their time on their phones than the rest of the other devices. Therefore, I will capitalize on this fact and ensure that I have marketed or reach them via a mobile platform. To ensure efficiency, I will ensure that the website that I am using is optimized for mobile phone devices. This will make sure that the Millenials will find it easy to navigate, fast to load and the site will be user-friendly in terms of layout. 
 
